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Image removed due to copyright restrictions. Map of Beijing and
the location of the Wangjing Markets. Source: unknown
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DEATH & LIFE OF WANGJINGXI MARKET

Nanhu Market (Fa#4%& & H14)

Birth Year: 2001

Area: 13,500 sg.m

# of Vendor: 525 (once biggest, most popular in the region)
Death Year: Dec, 2012 (demolished by the developer)

Images removed due to copyright restrictions. Photos of Nanhu Market before and after demolition.
Source: unknown




Images removed due to copyright restrictions. Photos outside and inside Wangjing market in Beijing.
Source: unknown



Images removed due to copyright restrictions. Photos outside and inside Wangjing market in Beijing.
Source: unknown



Image removed due to copyright restrictions. Photograph of Wangjing market closed.
Source: unknown



Image removed due to copyright restrictions. Photo of Wangjing market after demolition.
Source: unknown



Image removed due to copyright restrictions. Photo of vacant area at the former site of Wangjing market.
Source: unknown



1.0 SELF-EMPLOYED MIGRANTS
SURVEY | KR LS

B A before-after study Beijing-city
3%
B Before study
Non-beijing
Full Sample: 525 vendors city

Vendors’ hukou

Valid Sample: 370 21%
Valid Migrant Sample: 283 (76%)
Working and living conditions,

Non-beijing
rural
76%

new job expectations Regions vendors migrated from

25%
B Gender: Female 61% 20%
15%
[ | Avg. Age: 36.8 10%
B Education: 8.3yr (mid school) 5%
0%

B Migrated from: Henan, Hebei, 2 3 2 WK IRTE = ) IRIEL S HH R 1 1] KA

Hubei, Anhui, Shandong, etc I BT D BIE &S t&l o) e K
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1.1 WORKING TIME
| T1/ERY ]

Work Days: 7 days
no weekends
no holidays

Daily Working Hrs:
10.5 h (Avg.)

14h (Vegetable group)
17h (Max.)

[Anonymous: 41, greengrocery]
When we worked for others before, we
still had Sundays . But now, while others
are enjoying the holidays, we are even
busier, hoping to sell more vegetables.

[Anonymous: 51, tailor]

My work is really hard, without one day
off. Even it is snowing a lot, | have to
keep sewing in the outdoor market.
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JOB CHOICE | st/ %1%

B Despite the arduousness, such a job is favored in the
fact that:

1. Final choice after job switch

2 kinds of work experiences:(1) When they chose other informal jobs, they
changed jobs frequently; once they entered a market, job becomes stable.
(2) They changed jobs from one market to another because of the
demolishment; but they still insist on working in the market.

2. More stable
before Wangjingxi Market: 3.3 yr
Wangjingxi Market: 5.8 yr

3. Family business-oriented
couple working together: 81.7%
with the child working together: 29.5%
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MARKET IS A PLACE FOR CITIZENIZATION
| KRRk EImR{ICRIERIHPT

B High income in return [Anonymous: 51, tailor]

= . I've been working in this market for
(economlc mtegratlon) more than 10 yrs, and most of the

customers are my friends. They
4020 RMB/m (vendors) always take care of me and even
4672 RMB/m (Beijing urban workers)  gave money to me as a gift in the

Spring Festival.
B Social network expanded [Anonymous: 46, Cloth seller]

(social integration) My son dropped out of middle
school because of playing

The market is a Melting Pot connecting computer games. Fortunately, one

migrants (vendor) and citizens (buyer). of my customers introduced him to

The longer they worked, the more read a vocational high school, and

deeply they communicated. now he is doing an internship in a
4S shop.
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1.2 ATTITUDE TO DEMOLITION: REGRETFUL
AND HELPLESS

KHRERIISE | AIES R

B With a short notice (1 month), all
migrants took the decision quietly.

Not regretful
8%

B Although they have some complains to a litttli? |
the government and the urban planning, 6%
They are helpless.

[Anonymous: 36, clothing seller]
We are unlucky. The urban planning is just gy -

like this. We cannot stop the urban sprawl. ark ATk
[Anonymous: 48, butchery] 40% - 34%  32%
We have no power to change the 20%

’ L 20% B 9%
government’s decision.

B 92% of migrant vendors felt regretful. 0% « w4 s |
In “other reasons”: we no longer have a \é\%ﬁ* 4;3}‘0 @f%‘/ @73" 663%?“ ’é,l&
stable life; it is difficult to find a new job. ?75{—' 04 63&
£
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RESPONSE TO MARKET DEMOLISHMENT
I j(*ﬂﬂ j:)?l: i:f_ﬁl\:, &XTJ- Expectation of the next job’s type

80% - 65%
B Most preferred another similar job 60%
40%
. 20% - 10% 18%
B Active and Self-dependent Y w B
84% searched job by themselves; 4{@‘ 7 %%{y & ’@E&__ﬁ%ﬁs
44% relatives, 30% townsmen; »»»*« @@» K\y

very low proportion choose to depend on
government and employment agency (< 1%) Expectation of the next job’s form

Floating
stall

B Surprisingly, 55% secured a new job 2% _

within a month. Morning
market

1%

Shops
along the
street
12%
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RESPONSE TO MARKET DEMOLISHMENT
| X RHFERY R3S

B In order to secure a new job soon, many had to lower standards.

Requirement for the next job

1) Income (low 1—9 high) 4.64 5 -0.36
2) Intensity (low 1—9 high) 6.02 5 1.02
3) Condition (bad 1—9 good) 413 5 -0.87
4) Distance to home (short 1—9 long) 6.23 5 1.23

B If unemployed, most would NOT turn to others for help, but depend on
their own savings (83%).
Some also choose to do part-time job for during the job gap.
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1.3 WHAT DID MIGRANTS REALLY DO AFTER THE
DEMOLITION? | KBHFBREEEM T ?

B After study
Mar- May, 2013, interviewed and tracked 18 vendors to

explore the actual impact of the event on their
citizenization process

B 4 choices

1. Wangjing Sub-district Market | 2 R#H&EZ&¥THE (OA)
2. Dongchanglihua Market | ZEFl4EHH (6A)

3. Career change | %17 (2.A)

4. Unemployed | £l (1.A)
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WANGJING SUB-DISTRICT MARKET
A RISKY BET | .5 KK 3H7E

B Good location
1. 1.2 km away from Wangjingxi Market

2. Railway station nearby

3. Large amount of customers

Image removed due to copyright restrictions.
Photos of Wangjing sub-district market.
Source: unknown

B Risky business

1. High threshold
higher rent fee (by 60%)
20,000 RMB for go-between

2. lllegal building

3. Larger scale brings more competition
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WANGJING SUB-DISTRICT MARKET
A RISKY BET | Ba#.5 K & H 157

H All 9 vender’s business is worse
than before. Half of them lose
profit.

[Anonymous: 46, cloth seller]

We CannOt have a Stable inCome WIthOUt a Image removed gue to copyright restrictions. Photos of
Stable market_ ;gﬂ?ggfitn\l/(vﬁgvgjr]lng sub-district market.
[Anonymous: 48, butchery]

My stall is the best before, but now is the

worst. How can | afford such a high for go-

between? You can see there is no business

at this poor location.

[Anonymous: 39, clothing seller changed
from toy seller]

I’'m getting crazy! | cannot bear such a huge
gap compared with before. I'm totally
disappointed and | have to go home!
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DONGCHANGLIHUA MARKET : SAFE
BUT POORER | #3244, {BKFaE

B Bad location
Further away from inner city
surrounded by rural areas
lower shopping demand

B Among 6 vendors, half break-even,
half lose money. Photos Zefmo‘é“negdcﬁ;?gﬁ?hEZ"%Z?EEJ“”‘C“°”S'
Source: unknown
B But vendors still want to stay here.
Because they believe this market is

more stable than W market.

[Anonymous: 41, greengrocery]

Our life here is really hard, just maintained.
But | think if | keep working, there is no
problem to stay here for 2 or 3 years.
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CHANGE CAREER: HARDER, POORER
4T L BIIEE, WA TEE

B Y Supermarket
better enrivontment
higher requirement
higher intensity
poorer income:1800 RMB/m
[Anonymous: 44, fruit seller]
It's so difficult to learn so many regulations.
I was always puniShed by the manager Images removed due to copyright restrictions. Photos of Y
because | cannot repeat them fluently. supermarket and G morning market.

Source: unknown

B G Morning market
1 km from Wangjingxi market
higher intensity
worse condition
poorer income
[Anonymous: 41, greengrocery]
Although it is more tired to work here. |
hope this market could last longer.
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2 Z AR IITESS
MULTI-PERSPECTIVE ANALYSIS

B Aggregate growth vs.
micro spatial change
B Urbanization is not only the issues

about statistics, but also the micro
spatial evolution.

B With the same increased rate of
urbanizaiton, different spatial
development pattern will lead to a
very different results to the urban
residents’ life and the migrants’
citizenization.

Images removed due to copyright restrictions. Graph and maps showing urbanization in China from 1949 to 2009.
Source: Unknown.
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Image removed due to copyright restrictions. Map of Wangjing district.
Source: Unknown.
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MARKET’S SITUATION
| TiZEFDNR

B Big Market

-At inner city: state-owned market, land secured
-At urban edge: temporary land, at a risk of being removed
at any time

Image removed due to copyright restrictions. Photograph of open land at the edge of the city.
Source: Unknown.
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MARKET’S SITUATION
| TiZEFIA

B Small Market
space in between
in the shadow of high-rise

B With the urban sprawl,
markets are
disappearing, making
the vendors jobless,
and vegetable buying
problem worse.
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https://www.flickr.com/photos/televiseus/2373642935/in/photostream/

ANALYTICAL FRAMEWORK
| PHTHEZR

Neighbor

Current pattern Ideal pattern



Image removed due to copyright restrictions. Photograph of a temporary market.
Source: Unknown.

The demolition of the market sets not only a new start for

self-employed migrants, but also a new challenge for us as
urban planners




2.1 MARKET'S LAND SUPPLY

I 13 iﬁ) _:Hij;'f/ \gé
1. El At

commercial land

2. R{EA

Residential land

CEiTh B{EX RN HTE)

NERSEHET AERR: B,
EfrDdE. cikiFss. mliR
%, SRIESE . MBI, 1T
BETEAH b/ \ 21858

28

Ima g
Sourc

emo
U

ved
kwn

due

to copyright restrictio

. Map of Beijing.




B Shopping Mall

m NOVO ¥
Open: May 2011
Shut down: May 2012

residents’ remarks: “too
expensive, not a place for
us!”E RiTHh: "Bk, &AW
TWAEIE! RARF LT &
WM (ZEMNLIER)

Images removed due to copyright restrictions. Photographs of

Novo and Parkson Shopping Malls.
Source: Unknown.

B PARKSON XPHE BB
201098, BaieFJE&xtE
MEP s ELXMEEE.

Profit dropped sharply in 2012 5§
B & F20124F$HEF FI T FF24.2%,
FH20114E/911.231Z TTBR E£8.51Z 7T,
K T20094E499.11Z 7T« 20104E/Y
9.91Z7T.
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CUSTOMER SURVEY | XHE M7=

B

Sample: 462
Gender: Female 59%
Avg. Age: 50.8 yrs

Distance to come: 21 min

Attitude to the demolishment
-Very regretful (74%)
-regretful (21%)

-not regretful (5%)

30

Customers’ Hukou
Non-
beijing;
rural

Non-
beijing
cit
g

Beijin

rural 62%

1%

Customers’ attitude to the
demolishment
Not

regretful
50

regretful
21%




CUSTOMER’S PREFERENCE
| iR =W HTh 7588

80%
70%
60%
50%
40%
30%

68%

20% 16%
10% T 2% 2% O
0%
FHE HE Fhm BARR NEEB KEE
M3 M M3
B Morning market vs. super B Semi-closed vs fully-
market B vs closed %3 vs HiF
FH ASIE, SEME
SMBE, MRZ . ZIRE e
T s LHERSE ELN T
ZNETH—/RS, XIEHPN

SHAEYY, BAME, BEXE



PERSPECTIVE 1: LAND SUPPLY

HOW TO MATCH CITIZENS’ NEEDS ?
#E1 - DA —URE b s 5 B RRSRARILED 7

B Newtown planning: market land to be reserved
XX : RS IRFE T 1 it

——Iland: land class assignment in the master plan
Tih: BAEXMRE A A ARSI R HEITA S

budget: a portion of land sale revenue

REKF: —EEERMNLE ISP EH—FELL A

B Exiting city area: land reuse
EEMRXE: FTEEESHFH

—— vacant land not (re)developed yet

MAEREFFERA LR, AEREEERIREHE, MEMSLEENR, BTHiF
ZEHENBIGFEENR

street for temporary use

NEERERM, ZNUFIAEREEENDETIAHEARTT
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2.2 CUSTOMERS’ ATTITUDE TOWARDS
DEMOLITION | EE&IFHENAE

No longer convenient in life. £5ERS5{E T

Poor people need morning market, supermarket are

for rich people. S ARgE LR, EAF LiEH!

Market is somewhat messy, but we like the “mess”

BARAXEARE, ERESROME

City needs a good face, while citizens’ life should be

warranted. I EXRE, EEHNEFHLER
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PERSPECTIVE 2: PUBLIC INTEREST

EXPRESSION WHO IS RESPONSIBLE? HOW TO
REACH CONSENSUS? THROUGH WHICH CHANNEL?
HefE2 L NHEFIEITRIFE——f 2R3 ? WELER—3 2 BT H A EE ?

B Problem: residents have no rights in spatial decisions

B Public interest (market) vs private interest
(Householders)

hig (R3F) vs $TFF (FRAAFIzD)
£ REENERAGREN?
% RHILLBIE & ?

B NIMBY
MR M F HIFITAITIE

B Who organize? In which phase?
HERALR? ERXIE LM EFITATESS?
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2.3 SELF-EMPLOYED ARE THE GROUP OF THE
MOST PROBABILITY TO BE CITIZENIZED

EZEEERRIFFHEERMMRARSEE

B Farmer migrant types: Which group is more easily
to be citizenized
1. Factory workers T iTTHRRT

T 61%
2. Construction workers #ETBA, &R\ 60%
FHIHKRRL 50%
40% "
. Job-workers 8T 200, 29%
4. Self-employed BEZENRETL =M .
10% D 5*'6%6" o 4% o
0% \c‘*r o) S &
-i-z;hlq? = %31— ?&??LEE
- ‘5\'\ i Q} QD
Economic ¢ Richer %% & &

Integration * Self-dependent 58 E#X

« Own businessEE2MEE, FEKXK/N
Social - Communicate w/ citizens B X& M RITZE
integration + Regarded as neighbors next-door #8231 JOHIA
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PERSPECTIVE 3: SPATIAL RESPONSE TO

CITIZENIZATION
FORMAL SPACE OR FORMAL MANAGEMENT?
#E3 : HRI{IEMZEE W E—E N 5 R e ENEIR ?

B Provide stable work space, gradually formalize it?

B Informal space can be formally Relationship between
managed customers & vendors
60% 54%
(1) good relationship between 50%
customers and vendors 40%
(2) fair weight S i 19%

20%
10% 0o 3%
0%

(3) Bag lost event

iﬂfﬁﬁﬁﬁ}gﬁﬂ —i ek RES

~ ~ s
| m| /B
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PERSPECTIVE 4: SECURE THE RIGHT
TO USE HOWTO PROTECT TENANTS?

#E4 . (ERMNKRE
YHRIRREEFAN 2

B Ordinance of Housing Levy
and Compensation on the
State-owned Land (2011)

(EALit EEEERSHME
B

Protect owners only, not users
Hard to define public interest

Only the right to be informed

R

Hard to define “the majority of
being imposed group”
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HOW TO REALIZE? | SCHBiEY

Public Participation

1. Site proposal

2. Market Form

3. Formal management

Sub-district Office

Residents' Committee

BER

Residents ER




Image removed due to copyright restrictions. Photo showing birds eye view of a market.
Source: Unknown.
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3 245K E | CONCLUSION

B A Wangjingxi-alike market is a critical platform for
migrants’ citizenization.

B A Wangjingxi-alike market is also a must-have
place for daily life and social interaction.

B Market space is a well-fare element, deserving
public participation (residents, vendors) in the
planning process.

B Formal management is more important than formal
space to achieve a substantial urbanization.
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CUSTOMERS'’ ATTITUDE TOWARDS
MIGRANTS | B % 7h30 A & B 23 RITEN

Migrants provides convenience to citizens

N A\ AT RETERM T EF] 11%

85%

Migrants contribute a lot to Beijing

- \ % =@EE  Agree
Shith A AL & B tE B K ok 6%

A
l 4% fﬂxi Neutral
i m N[A = Disagree

N

Migrants take too much public resource 28%
AMASAHTIERTZHAHEEFIR 25%

F 48%

0% 10%20%30%40%50%60%70%80%90%

Migrants contribute more, but gain less.

Migrants never occupy the public resources, since they live in the basement, have no

welfare, and even have to pay a lot for children’s education.
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SPATIAL RESPONSE TO CITIZENIZATION
HOUSING FIRST OR JOB FIRST?

h RIERZE B 3 _R—I T T B =T Rl ?

B Housing location pattern

B Housing type: IsB&+t =R
P mARA . FihXEETRE,
ZIBNX#EEEF, XBXZx, BFE
T

. Housing area . 571 Sq .m/capita Isngjrgceé:reun;ﬁ\égslvgee to copyright restrictions. Map of Beijing.

B High satisfaction: it=%z—
MRRIIANA “—/R” (43%) BHZE
“HE” (20%) , “AHEHE” BN
a=P2—% (37%)
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HzEEE | FURTHER STUDIES

Community Organization Community Planning

Neighbor
hood

Market design

S~

Market regulations Legislation on right to use
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